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REVIEWER COMMENTS TO AUTHOR 

 

1)  The subject matter is accurate, current and complete. (No): 

The reasons for conducting a study to examine the concepts or research variables are unclear and not complete. 

 

2)    Whether appropriate references and resources are listed. (Yes): - With improvement  

 

In the document:  

Tversky and Kahneman (1979) state that emotion due to loss is experienced twice as strongly as emotion when 

gaining profit. 

 

In References:  

Kahneman, Daniel, Amos Tversky, (1979). Prospect Theory: An Analysis of Decision under Risk. Econometrica, 

Vol. 47, No. 2, pp. 263-292 

 

3)    The information is organized in a logical and appropriate format for the intended audience: (Needs improvement): 

Additional comments in the table below. 

   

4)    Illustrations are suitable for clarification and/or attractiveness: (Needs improvement): Additional comments in the table 

below 

 

5)    Accurate and complete instructions/information are given. (Needs improvement): Additional comments in the table 

below 

 

6)    Do you recommend this paper for publication? (Recommend with minor revision) 

       

Additional comments: 

1. Abstract a. No Revision b. Minor Revision 

1) Independent t-test is used to 

detects the significance of 

difference. Thus, statements 

about the affect of risk 

averse and loss averse to 

entrepreneurial intention are 

need to be considered. 

2) Add JEL Classifications 

c. Major Revision 

2. Introduction a. No Revision b. Minor Revision 

Rearrange the 

backgroud/introduction with the 

following systematics: 

1) Demonstrate the relevance 

of the study; 

2) Show the lack of 

entrepreneurial intentions 

in developing countries 

with empirical data; 

3) Review for some 

determinants of 

entrepreneurial intention  

from previous research. 

Give an explaination that 

risk and loss averse are 

important concepts and 

still need to be tested as 

the determinants of 

entrepreneurial intention. 

At least, it should be 

pointed out that there are 

still gaps in research 

findings or differences in 

empirical models with 

theoretical models; 

4) Finally, explain the 

c. Major Revision 
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research objectives in the 

last paragraph of the 

introduction section. 

3. Literature Review and 

Hypotheses 

Development 

a. No Revision b. Minor Revision 

1) Enlarge the Literature 

review by about 2 times.  

2) It is recommended to use 

the theoretical basis for 

developing research 

model. 

3) The hypotheses should be 

formulated in this section, 

because you use the t-test 

in the next section. 

c. Major Revision 

4. Methods a. No Revision b. Minor Revision 

Rearrange and explain with the 

following systematics: 

1) Sample and Data 

Collection 

2) Variable and 

Measurement  

3) Data Analysis  

c. Major Revision 

5. Result and Discussion a. No Revision b. Minor Revision 

Rearrange with the following 

systematics: 

1) Results:  

a) Measurement  

b) Empirical model  

2) Discussion  

c. Major Revision 

6. Conclusion and 

Implications  

a. No Revision b. Minor Revision 

 Rearrange with the following 

systematics: 

1) Theoretical implication 

2) Managerial implication 

3) Limitation  

c. Major Revision 

7. List of Reference a. No Revision b. Minor Revision 

Needs improvement (See the 

guidlines below) 

c. Major Revision 

 

8. Other Revision a. Total number of words in article between 3000 to 6000 excludes tables, figures, and 

references 

b. Improve the citation source writing in document. Examples: 

 According to Carland and Carland (1999), ......... 

 ...... (Carland & Carland, 1999). 

 For three or more authors simply write the name of the first author followed 

by et al. and year, e.g.: Carland et al. (1984) ................ or .................(Carland 

et al., 1984)  

 

REFERENCES 

References should be entitled “References,” and should be a “Heading 3” highlight. Remove tabs, or hard returns, or other 

attempts to format your references, then highlight the entire group of references. Click on 10 point type in the Home tab, 

then drag the upper triangle in the ruler bar to the left margin, and drag the lower triangle in the ruler bar to the one half inch 

position. This will create a hanging indent. 

References should be prepared in general accordance with the APA (American Psychological Association). We do deviate 

from APA style with respect to underlines. These do not reproduce well, consequently, we ask that you use italics in place of 

underlines. Single space between references and do NOT use underlining ( ___ ) at the beginning of a reference as a 

shortcut. In fact, do NOT use underlining anywhere in the document. 

Below are some examples of different citations. Please note that if you have a break problem because of a website, you 

should manually choose a break point by inserting a space into the citation.  

Citing a Journal Article 

Carland, J.W., F. Hoy, W.R. Boulton & J.A. Carland (1984).  Differentiating entrepreneurs from small business owners. 

Academy of Management Review, 9(2), 354-359.  

Citing an Online Journal Article 

Fredrickson, B.L. (2000). Cultivating positive emotions to optimize health and well-being. Prevention & Treatment, 3, 

Article 0001a. Retrieved November 20, 2000, from http://journals.apa.org/prevention/ volume3/pre0030001a.html 

http://journals.apa.org/prevention/
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Citing a Book 

Carland, J.W. & J.A. Carland (1999).  Small business management: Tools for success (Second Edition).  Houston, TX: Dame 

Publishing. 

Citing an Article in a Magazine 

G. Gendron & B. Burlingham (1989, April). The entrepreneur of the decade: An interview with Steve Jobs, Inc., 114-128. 

Citing a Proceedings 

Carland, J.A., J.W. Carland & W.H. Stewart (2000). The indefatigable entrepreneur. Proceedings of the Association of Small 

Business and Entrepreneurship, 168-180. 

Citing a Presentation 

Ensley, M.E., J.A. Carland & J.W. Carland (May, 1998). The lead entrepreneur. Presented to the Babson College 

Entrepreneurship Conference, Gent, Belgium. 

Citing an Article in a Book 

Brockhaus, R. H. (1982). The psychology of the entrepreneur. In C. Kent, D. Sexton, & K. Vesper (Eds.), Encyclopedia of 

Entrepreneurship (pp. 39-57). Englewood Cliffs: Prentice-Hall. 

Citing an Internet Source 

GVU’s 8th WWW user survey. (n.d.) Retrieved August 8, 2000, from http://www.cc.gatech.edu/gvu/ usersurveys/survey1997-

10/ 

Citing a Dissertation 

Carland, J. W. (1982). Entrepreneurship in a small business setting: An exploratory study. Unpublished doctoral 

dissertation, University of Georgia. 

Citing a Film 

R. LaPointe & H. Glazer (Executive Producers) (1992). H. Ross Perot: A vision for success in the ‘90s. Boston, MA: 

Goldhirish Group, Inc. 
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